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Ozet

Mutfak kiiltiiriiniin bir destinasyonun ya da iilkenin en 6nemli miraslarindan biri
oldugu yeni yeni fark edilmektedir. Toplumun yasam sekli, o toplumun beslenme
kiiltlirtinii yansitmaktadir. Giiniimiizde gastronomi kiiltiirii nedeniyle ziyaret edilen ve
marka haline gelmis sehirler ve iilkeler vardir. Turistlerin ziyaret ettikleri iilkelerde
mutfak kiltliriinii tanimak istedikleri bilinmektedir. Tiirk Mutfak kiiltiirli, diinyanin en
onemli mutfaklar1 arasinda yer almakta ancak bu potansiyeli degerlendirememektedir.
Tirkiye'nin gastronomi degerlerini tanitmak ve korumak gerekmektedir. Bu ¢alismanin
amac1 mutfak calisanlarinin yoresel mutfak algilarinin pazarlama faaliyetlerine etkisinin
arastiritlmasidir. Calisanlarin demografik 6zelliklerinin pazarlama faaliyetleri lizerinde
bir farklilik yaratip yaratmadigi da incelenmistir. Arastirmada, ¢alisanlarin ydresel
mutfak algilamalarinin orta diizeyde ve olumlu yonde oldugu belirlenmistir.

Anahtar Kelimeler: Mutfak Calisanlari, Pazarlama Faaliyetleri, Yoresel Mutfak.
Abstract

It is noticed that it is one of the most important heritage of the country or a
destination of the kitchen culture. The way society lives, it reflects the diet of the
community. Today, there are cities and countries that have been visited and branded
because of the culture of gastronomy. It is known that tourists want to know culinary
arts in the countries they visit. Turkish cuisine is one of the most important cuisines of
the world, but it does not evaluate this potential. to promote and protect the values of
Turkey's gastronomy is required. The purpose of this study is to investigate the effect of
kitchen workers on the marketing activities of local kitchen perceptions. It has also been
investigated whether the demographics of employees create a difference in their

"Bu ¢alisma sonuglar1 04-07 Ekim 2017 tarihleri arasinda Marmaris’de diizenlenen “Uluslararast Turizm
ve Kiiltiirel Miras Kongresinde” 6zet bildiri olarak sunulmustur.
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marketing activities. In the survey, it was determined that employees perceived local
kitchen perceptions to be moderate and positive.

Keywords: Kitchen Employees, Marketing Activities, Local Cuisine.
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