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Ozet

Tiiketici davranislarinda 6nemli bir yeri olan hedonik tiiketim, toplumu olusturan
farkli kusaklarin karakteristik ozelliklerine gore farkli bigimlerde goriilmektedir. Bu
caligmanin amaci hedonik satin alma degerlerinin aligveris memnuniyetine etkisini X ve
Z kusaklarinda karsilagtirmali olarak incelemektir. Arastirma Usak Merkez ilgede giyim
iirlin kategorisinde yapilmistir. Bu kapsamda X kusagindan 382, Z kusagindan 385 kisi
ile anket teknigi kullanarak arasgtirma gergeklestirilmistir. Arastirma sonucunda elde
edilen veriler Yapisal Esitlik Modelleme-yol (Path) analizine tabi tutulmustur. Sonucta
X ve Z kusaklarinin hedonik aligveris degerlerinin aligveris memnuniyetine etkisi
acisindan genel olarak farkli ozellikler gosterdigi ve belirlenen faktorler arasindaki
etkilesim yogunlugunun Z kusaginda X kusagimma gore daha fazla oldugu tespit
edilmistir.

Anahtar Kelimeler: Hedonizm, Hedonik Aligveris Degerleri, X Kusagi, Z Kusagi,
Aligveris Memnuniyeti

Abstract

Hedonic consumption, which has an important place in consumer behavior,
appears in different forms according to the characteristics of different generations
forming society. The purpose of this study is to examine the effect of hedonic purchase
values on shopping satisfaction comparatively in the X and Z generations. The research
was carried out in Usak about clothing apparel category. In this context, a survey was
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conducted using survey technique with 382 persons from X generation and 385 persons
from Z generation. The data obtained as a result of the research were subjected to
Structural Equation Modeling-Path analysis. As a result, it has been determined that
hedonic shopping values of X and Z generations have generally different characteristics

in terms of shopping satisfaction and the interaction intensity between the determined
factors was higher in the Z generation than in the X generation.

Keywords: Hedonism, Hedonic Shopping Values, X Generation, Z Generation,
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