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Amag - Kiiresellesme ile birlikte teknolojik gelismeler diinya geneline yayilmakta ve bu
yenilikler farkli tiiketici gruplari tarafindan kullanilmaya baslanmaktadir. Hizla gelisen ve
farklilasan uygulamalar insanlarin teknolojiye adaptasyonu sorununu giindeme getirmektedir.
Konuyla ilgili literatiirde gesitli modeller gelistirilmektedir. Calismanin amaci Teknoloji Kabul
Modeli cercevesinde tiiketicilerin mobil uygulamalara adaptasyonunun belirlenmesi ve
teknoloji kabuliine etki eden faktorlerin saptanmasidir.

Yontem - Bu amag dogrultusunda teknoloji kabul modeli agitklanmis, konuyla ilgili tiiketiciler
iizerine 17 soruluk 571i likert tipi bir anket uygulanmistir. Aragtirmaya 320 tiiketici katilmigtir.
Anket yontemiyle toplanan veriler LISREL ve SPSS 18 programlariyla analize tabi tutulmus,
yapisal esitlik modeli yardimiyla agiklanmistir. Calismada gizil degiskenler ve gizil
degiskenlere ait gozlenen degiskenler arasindaki iligkiler path diyagrami yardimiyla
gosterilmis, yap1 giivenilirligi ve uyum olgiitleri verilmistir. Ayrica katilimeilarin konuya iliskin
goriisleri ile demografik o6zelliklerinin karsilastirllmasinda iligkisiz Ol¢limler igin “t-testi” ve
“Varyans (ANOVA) Analizinden” yararlanilmistir.

Bulgular - Arastirma sonucunda elde edilen veriler gore kullanim kolayligiyla ile kullanim
niyeti arasinda énemli bir iliski bulunmus, eglence ve mobil hizmetlerden edinilecek yararin da
kullanim niyetini agikladig1 goriilmiistiir.

Tartisma — Boylece tiiketicilerin yeni gelisen uygulamalara adaptasyonunun saglanmasi icin
kullanim kolayligi, eglence gibi faktorlerin énemi anlasilmis ve sektdr paydaslarina konular
hakkinda bazi tavsiyelerde bulunulmustur.
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Purpose — Along with globalisation, technological developments spread around the world, and
these novelties begin to be used by different consumer groups. Rapidly developing and
differentiating applications bring forward the question of people’s adaptation to technology.
Various models are being developed in the literature relating to this subject matter. The purpose
of the study is to determine consumers’ adaptation to mobile applications, and the factors which
influence technology acceptance within the frame of the technology acceptance model.

Design/methodology/approach — For this purpose, the technology acceptance model was
explained, and a 5-point Likert-type questionnaire comprising 17 questions was administered to
consumers. A total of 320 consumers participated in the research. The data collected with the
questionnaire method was analysed with the LISREL and SPSS 18 software, and explained with
the help of the structural equation model. In the study, latent variables and those variables that
were observed to relate to latent variables were shown with the help of a path diagram, and
construct reliability and fit criteria were given. Also, the “t-test” and “Variance ANOVA
Analysis” were utilised for unrelated measurements in the comparison of the participants’
opinions about the subject matter and their demographic characteristics.

Findings — The data obtained as a result of the research showed a significant relationship
between ease of use and intention of use, and it was seen that the benefit to be obtained from
entertainment and mobile services also explain the intention of use.

Discussion - In this way, factors considered to be important for ensuring consumers’
adaptation to newly developing applications were determined and some recommendations
were offered to sector stakeholders about certain issues.
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