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Amacg - Yaratic kisilige sahip insanlar, psikolojik yapilari, kendilerine olan 6z giivenleri ve is yapma
bicimleri ile farklilasmaktadirlar. Baz1 durumlarda farklilagmalar, klasik yonetim anlayisi ile ¢atisma
icerisine girebilmekte hatta ¢atisma, yaratici kisiligi yok edebilmektedir. Yoneticilerin bazen
yaraticiligl korumak ve gelistirmek igin farkli yonetim stilleri ve psikolojik davraniglar sergilemeleri
gerekmektedir. Bu kapsamda calisma, literatiirde sorunun ¢oziimiine katkida bulunmak, turizm
yoneticilerine yol gostermek ve calisanlarin yaraticr kisilik 6zelliklerinin olusturulmas: ve
gelistirilmesini saglamak amaciyla, dncelikle 6z yeterlilik ve yaraticilik arasindaki iligkiyi ve bu

iliskide psikolojik giiclendirmenin aracilik roliinii incelemeyi hedeflemektedir.

Yontem — Aragtirma Turizm Bakanligi'na kayitly, Istanbul ilinde faaliyette bulunan 4-5 y1ldizlx otel
isletmesinde ¢alisanlarin istatistiklerine gore uygulanan anket vasitasiyla yapilmistir. Sosyal medya
iizerinden ve basili olarak ulastirilan anketler arasindan yapilan inceleme sonucunda 308 adet anket
degerlendirme i¢in uygun bulunmustur. Veriler SPSS programinda katilimcilarin 6z yeterlilik,
psikolojik giiclendirme ve yaraticilik algisi ile bireysel ozellikleri arasindaki farkliligi ortaya
¢ikartmak igin “Anova”, “T-testi”, farklilasmanin hangi grup arasinda oldugunu tespit i¢cin “Tukey”
testi yapilmigtir.

Bulgular - Oz yeterlilik ve yaraticilik arasinda psikolojik giiglendirmenin aracilik roliiniin tespitine
yonelik yapilan “Hiyerarsik Regresyon Analizi” sonucuna gore model, psikolojik giiclendirmenin
aracilik roliinii dogrulamistir.

Tartisma — Turizm sektorii her gegen yil artarak devam eden iletisim ve ulagim teknolojilerinin
ortaya cikarttig1 yenilikler ile yiizlesmektedir. Giintimiizde ortaya ¢ikan yenilikler, sektdriin
geleneksel turizmden teknolojik turizme dogru evrilmesini saglamistir. Teknolojik turizme
gecebilmek ve gelisimi siirdiirebilmek ancak yaratici insan kaynaklari ile miimkiin olabilmektedir.
Bu kapsamda turizm sektdriinde yoneticilerin ¢aligsanlarini psikolojik olarak gii¢lendirilmesi onlarm
yaraticihiginin gelistirilmesine katki saglayacaktir.
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Purpose - People who has a creativity differ with their psychological structures, their self confidence
and the way of doing business. In some cases, differentiation can conflict with the classical
management approach, and even that conflict can destroy the creative personality. Sometimes
managers have to indicate different pattens of management and psychological behaviours in order
to preserve and improve creativity. In this context, the study firstly aims to analyseithe relationship
between self- efficacy and creativity and then mediating role of psychological empowernment in
this relation in order to contribute to the solution of the problem in the literature to guide the tourism
managers and to ensure the creation and development of the creative characteristics of the
empliyees.

Design/methodology/approach — This survey was conducted by means of a questiamaire registered
to the ministry of tourism and according to the statistics of the employees in four or five stars hotels
operating in Istanbul. Obtained from social media or printed out, three hundred and eight
questionnaires are approved for evalation. “T-Testi” and “ Annova test” were used for revealing the
difference between self efficacy , psychological empowernmentand creavivity perception with
individual characteristics of the participants. In addition to that “Tukey Test” was used for
determining the difference between the groups via the datas from SPSS program.
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Finding - According to the results of the “Hierorchical Regression Analysis” conducted to
determine the mediating role of psychological empowernment between self- efficacy and creativity,
the model can firmed the mediating role of psycholgical empowernment.

Discussion — The tourism sector is faced with the innovations of communication and transportation
Technologies that are increasing every passing year. Innovations that have emerged today have
made the sector evolve from traditional one to technological one. Moving into the technological
tourism and carrying on development can only be possible with creative hurman resources. In this
context, strenghening the psychological strenght of the employees of the sector, will contribute to
the development of their creativity.
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