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Makale Kategorisi:

Amag - Bu ¢alisma; isletmelerde ¢alisanlarin 6z giiven ve yaraticilik diizeylerinin mutluluklar
iizerindeki etkisini tespit etmeyi amaglamaktadir.

Yontem — Bu calismada 6z giliven ve yaraticiik diizeylerinin mutluluk iizerindeki etkisini
belirlemeye yonelik bir model olusturulmus ve analizler gerceklestirilmistir. Arastirmanin
bagimsiz degiskenini 6z giiven kavrami, araci degiskenini yaraticiik kavrami, bagimli
degiskenini ise mutluluk kavrami olusturmaktadir. Arastirmada veri toplamak igin Akin (2007)
tarafindan gelistirilen Oz Giiven Olgeginden, Kaufman (2012) tarafindan gelistirilen ve Sahin
(2016) tarafindan gecerlik/giivenirlik analizleri yapilan Kaufman Yaraticilik Alanlar
Olgeginden, Hills ve Arygle (2002) tarafindan gelistirilen ve Dogan ve Cotok (2011) tarafindan
gecerlik/giivenirlik ~analizleri yapilan Oxford Mutluluk Olgeginden yararlanilmstir.
Arastirmanin 6rneklemini, Tiirkiye’de savunma sanayi alaninda faaliyet gosteren kamu ve 6zel
sektordeki isletmelerde ¢alisan beyaz yakal1 212 kisi olusturmaktadir.

Bulgular - Arastirmadan elde edilen sonuglara gore; 6z giivenin alt boyutlari olan i¢ 6z giivenin
ve dis 6z giivenin, 6z/gtinliik yaraticilik tizerinden dolayli olarak mutlulugu etkiledigi sonucuna
ulasilmakla birlikte, dig 6z giivenin mutluluk {izerinde dogrudan bir etkisinin de oldugu
kanitlanmugtir.

Aragtirma Makalesi Tartisma — Calismanin sonuglar1 dogrultusunda, calisanlarin mutlulugunun saglanmasi
noktasinda 6z giiven ve yaraticihigin etkisinin oldugu, fakat 6z giiven ve yaraticilik iizerinde ise,
isletmelerdeki yonetim uygulamalarinin dolayl olarak etkisinin oldugu ifade edilebilir.
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Design/Methodology/Approach — In this study, a model was created of the relationship
between the concept of self confidence, creativity and happiness. The independent variable of
the study is self confidence, whereas mediating variable is creativity and the dependent variable
is happiness. Self Confidence Scale which was developed by Akin (2007), Creativity Scale which
was developed by Kaufman (2012) and validity and reliability test of which were done by Sahin
(2016), and Happiness Scale which was developed by Hills and Argyle (2002) and validity and
reliability test of which were done by Dogan and Cotok (2011) were used in order to collect data
for the study. The sample of implementation is the 212 white-collar employees in the private and
public sector in the defence industry in Turkey.

Findings — According to the results obtained, it has been concluded that the sub-dimensions of
self-confidence which are internal and external self-confidence affect happiness indirectly
through self/daily creativity. In addition to this, external self-confidence affects happiness
directly.

Discussion — In line with the results of this study, it can be stated that employees’ self-confidence

and creativity levels have an effect on ensuring their happiness, management practices also have
an indirect effect on employees’ self-confidence and creativity.
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