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Extensive Summary 

In today’s rapidly changing competitive environment enterprises have to 
change and renew constantly their products, services and management methods in 
order to be able to survive.  This process of change and renewal is called 
“Innovation”. 

The selling to the end user on this innovation, comprises the ensemble of activities 
covering from the creation and/or the discovery of this new product, idea or technology; 
to making it spread and accepted by the end user.  Entreprises that don’t adopt the 
innovation process, and which don’t adapt their findings to people’s needs, are losing 
their development and survival power.  In this context arises, the necessity to adopt the 
fact of innovation in companies and its implementation. 

 Companies’ ability to innovate and to develop new products determine the 
boundaries of the competition . Therefore, in order to have competitive advantage, the 
ability to produce goods and services in a broad way along with the ability to innovate 
has become an indispensability.  In this context, the production of new products is of 
great importance to ensure competitive superiority. Developments in this area provide 
competitive advantage to firms on price, quality, and product competition. 

        Product and service innovation , process innovation, organizational innovation and 
marketing innovation can be specified as the main innovation types.  Besides of these 
four basic types of innovation , financial innovation, production management 
innovation , service innovation , trading innovation, social innovation and distribution 
innovation can also be encountered in the survey of the literature.  As innovation is 
grouped into four basic types, all other species encountered, are considered to be within 
the scope of the basic types of innovation .  In order to provide sustainable competitive 
advantage, companies are in need of continuous improvement and renovation of the 
innovation types such as product, process, marketing and organizational innovations. 
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        Considered today as the source of innovation and economic growth and being a 
major part of our country’s businesses, how do SMEs approach the concept of 
innovation?  How do SMEs in our country perceive these techniques arised from 
foreign business cultures, and to what extent do they benefit from innovation?  The 
answers to these questions are of great importance in today’s world of business where 
rapid changings require the implementation of new techniques.   
         The purpose of this study is, to determine the innovations of the SMEs’ innovative 
applications, to identify the internal and external factors which prevent businesses’ 
innovation practices in order to provide their relation and the importance of this relation. 

         This study focuses on the Small and Medium-sized enterprises members of 
KOSGEB, operating and manufacturing in Denizli.  The study is carried out in the 
boundaries of Denizli, due to time and cost constraints.  It’s not possible generalize the 
results of this survey to all SMEs operating in our country.  The survey’s carried out by 
interviews with company owners, senior and general managers. Interviews have been 
realised with face to face interviews with 100 SMEs engaged in manufacturing with 
pre- prepared and revealing companies’ innovating profile.  The survey’s conducted 
considering that managements are more concerned about innovation and obstacles to 
innovation.  

The aim was to reach Denizli KOSGEB member SMEs engaged in manufacturing 
and quota sampling method was used as sampling method.  For determining the sample 
group, company managers who fit the criteria adopted verbatim interviews were chosen 
and in-depth interviews were conducted those, and the impressions obtained from these 
interviews and the survey questionnaires has been created according Oslo Manual 
methodology. 
         Basic hypothesis on the relationship between innovation practices and barriers to 
innovation is stated in the study as follows. 
         H 1: There is a significant and negative relationship between innovation practices 
and barriers to innovation, within the enterprise. 
        H 2: There is a significant and negative relationship between innovation practices 
and barriers to innovation, external to the enterprise. 
       H 3: There is a significant and positive relationship between barriers to innovation 
within the enterprise and barriers to innovation external to the enterprise. 

 In the study, scales mentioned in the survey was subjected to quinary Likert-type 
ratings, and each item , was expressed and has been graded relating to the judiciary 
participation levels. 

          In the study, data were analyzed with SPSS 14.01 program, distribution according 
to some characteristics of all the businesses and participants involved the sample group, 
are expressed by frequency and percentage values.  Each item serving to determine the 
participants’ and the businesses’ views on innovation practices, besides being expressed 
by frequency and percentage values, are depicted and calculated by arithmetic mean and 
standard deviation values. At the same time, the relationship between new innovation 
applications in the businesses and the barriers was determined in the study, by 
calculating the Pearson Correlation Coefficient. 
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        Factor analysis for scales used in the study has been applied and it has been seen 
that al scales were collected under one factor.  Also, Cronbach's alpha values were 
calculated for scales’ reliability analysis.  Accordingly, for the first to scale resulting 
from 18 expressions to detect SMEs actual innovation efforts, a value of 0,813for 
Cronbach's Alpha value; a value of 0,788 value for businesses’ internal innovation 
barriers scale;  and a value of 0,808 value for businesses’ external innovation barriers 
scale were calculated.  These values indicate that the reliability coefficient is high. 

      According to the results of the survey : 
      For businesses surveyed, the most common innovation applications are changes in 
new packaging, design and the price of the product in order to increase sales.  
According to the aswers to survey questions, a never applied innovation practice is the 
use of a new raw material by changing the product's raw materials. 

For the businesses in this study, the most significat internal innovation barrier to 
their innovation practices, is the meager funding for the innovation.  This shows us that 
the SMEs participating in research do not engage enough investment for innovation . 

 For SMEs participating in the study, the most important external innovation 
barrier; is the high level of state bureaucracy regarding all financial, legal, etc. 
procedures for the innovation.  This study shows that easing bureaucratic procedures, 
providing financial facilities, would increase the innovation applications. 

 A negative and significat correlation under the avarage was depicted between 
innovation applications and internal barriers to innovation within the enterprise, and as a 
result, the expression of (r = - .375 , p <0.01 ) was obtained.  This means that, if 
businesses’ internal barriers to innovation incresase, as a result, innovation practices 
decrease.  Thus, our main hypothesis H1 is irrefutable based on this data. 

A significant relationship in a slightly negative way was observed between 
innovation applications and the external innovation barriers. (r = - .385 , p <0.01 ) Thus, 
the second main hypothesis H2 is also irrefutable.  This shows us that if external 
innovation barriers increase, innovation applications decrease. 

On the other hand , a significant relationship in apositive way was observed 
between internal innovation applications and external innovation barriers ( r = 0.611 , p 
< 0.001).  This result shows us internal innovation barriers and the external innovation 
barriers affect or trigger each other.  Resultingly, the third main hypothesis H3 is 
irrefutable. 

 Apart the fact that internal and external barriers to innovation trigger each other, 
this lessens the innovation applications as well.  In conclusion, the reason of businesses 
not to engage enough funding for the most important internal innovation barrier is 
probably due to the high level of legal, economic, bureaucratic etc. barriers of the state 
in regard to innovations.  Reduction of such barriers would be an important element to 
encourage SMEs in terms of innovation. 

 
 

 
 

 

 


