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Amag - Arastirmanin temel amaci, endiistriyel pazarlarda nihai tiiketiciler igin mal veya hizmet iireten
isletmelere gerekli girdileri saglayan tedarikci isletmelerin kurumsal itibarlarin, endiistriyel
miisterilerin algiladiklar1 deger {izerindeki etkilerini ortaya koymaktir.

Yéntem — Arastirma amacina uygun olarak hazirlanan anket formlari Izmir ilinde endiistriyel pazarda
faaliyet gostermekte olan orta Olgekli bir isletmenin miisterilerine tesadiifi 6rnekleme yodntemi ile
uygulanmistir. Arastirmanin amaglar1 dogrultusunda gelistirilen 6lgekleri belirlemek ve hipotezleri test
etmek amaciyla gesitli istatistikler analizler kullanilmis. Yapilan anketler SPSS istatistik paket programi
ile analiz edilmis ve sonuclar degerlendirilmistir.

Bulgular - Sonug olarak kurumsal itibar faktorlerinin miisteri algilanan degeri unsurlarin etkiledigi
ortaya konulmustur. Bu etki en fazla “giiven ve yeterlilige dayal1 olarak ortaya ¢ikan algilanan deger”
tizerinde goriilmektedir. Bunu “isbirligi faydalarina dair algilanan deger” ve “parasal ve operasyonel
fedakarliklara iligkin algilanan deger” izlemektedir.

Tartisma — Elde edilen sonuglar 1s18inda tedarikgi isletmelerin kurumsal itibarlarinin, endiistriyel
miisterilerin algiladig1 deger {izerinde etkili oldugu ortaya konmustur. Bu baglamda isletmelerin
miisterilerin algiladiklar: degeri gelistirmek igin kurumsal itibarlarin da gelistirmeleri, etkin bir bigimde
yonetmeleri ve korumalar gerektigi ileri siiriilebilir. Yapilan arastirma tedarikgi isletmelerin endiistriyel
miigsterileriyle iliskilerinde giiglii pozisyonlara gelebilmeleri konusunda kurumsal itibarin 6nemine
yonelik ipuglar1 vermesi agisindan énemlidir. Bunlara ek olarak, gelecek arastirmalarin daha kapsaml
yapilmasi ve Orneklem kitlesinin daha fazla secilmesi, sonuglarin daha saglikli olmasi bakimindan
literatiire katki saglayabilir. Ayrica farkl sektorlerde yapilan ¢alismalar, farkli sonuglar sunarak sektorler
arasi karsilastirma yapma imkani saglayabilir.
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Purpose — The main purpose of the research is to determine the effects of the corporate reputation of the
supplier companies, which providing the necessary inputs to the enterprises producing goods or services
for the end consumers in the industrial markets, on the perceived value by the industrial customers.

Design/methodology/approach — The questionnaire forms which were prepared in accordance with the
aim of the research were applied to the customers of a medium sized enterprise operating in the
industrial market in Izmir by random sampling method. Various statistical analyzes were used to
determine the scales developed for the purposes of the research and to test the hypotheses. The surveys
were analyzed with SPSS statistical package program and the results were evaluated.

Findings — As a result, it is revealed that corporate reputation factors affect customer perceived value
elements. This effect is mostly seen on perceived value based on trust and competence. This is followed
by the perceived value of cooperation benefits, and the perceived value of monetary and operational
sacrifices.

Discussion — In the light of the results obtained, it was revealed that the corporate reputation of the
supplier enterprises had an effect on the value perceived by the industrial customers. In this context, it
canbe argued that in order to improve the perceived value of customers, enterprises should also develop,
manage and protect their corporate reputation effectively. The research is important in terms of
providing clues about the importance of corporate reputation in terms of getting strong positions in the
relationship of suppliers with industrial customers. In addition, further research and selection of a larger
sample size may contribute to the literature in terms of healthier results. In addition, studies conducted
in different sectors may provide different results, making it possible to make comparisons between
sectors.

1Bu makale “Tedarik¢i Firma Itibarinin Endiistriyel Miigterinin Algiladig1 Deger Uzerindeki Etkisi ve Izmir linde Bir Uygulama” adl

doktora ¢alismasindan tiiretilmistir.
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