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Amag - Bu arastirma, ¢evrimici alisveris yapan tiiketiciler ile alisveris yapmayanlarin ve internet
kullanimu yiiksek yogunlukta olan tiiketiciler ile internet kullanumu diisiik yogunlukta olanlarm
cevrimigi aligveriste algiladiklar1 faydalar ve algiladiklari riskler arasinda farklilik olup olmadigina
bakilmasi ve gevrimici alisverisin algilanan faydast ile cevrimici alisverisin algilanan riski arasindaki
iligkinin incelenmesi amaci ile gergeklestirilmistir.

Yontem — Arastirma, yiiz yiize anket yontemi ile 448 kisiye yapilmistir. Aragtirmanin ilk bdliimii
tanimlayici sorulardan, ikinci boliimii ise Forsythe vd. (2006) tarafindan hazirlanmig olan “Cevrimigi
Algverigin Algilanan Fayda ve Riskleri” olgeginden adapte edilen sorulardan olusmaktadir.
Cronbach Alfa ve Faktor analizlerinin ardindan internet kullanimina ve gevrimigi aligveris yapma
durumuna ayrilan gruplarin algiladiklar: fayda ve risklerinin ortalamalar: arasindaki farklar igin t-
testi, algilanan fayda ile algilanan risk arasindaki iliskinin incelenmesi igin de Pearson korelasyon
testi uygulanmustir.

Bulgular - Internetten aligveris yapiyor olmanin gevrimigi aligverisin algilanan faydasim yiikselttigi,
algilanan riskini ise diisiirdiigii tespit edilmistir. Internet kullanimu ise algilanan faydaya pozitif
yonde etki ederken, yiiksek yogunlukta internet kullananlar ile diisiik yogunlukta internet
kullananlarin algilanan riskleri arasinda istatistiksel olarak anlamli bir fark bulunamamuistir.
Cevrimigi aligverisin algilanan faydasi ve algilanan riski arasinda da bir korelasyon tespit
edilememistir.

Tartisma — Cevrimigi alisverisin algilanan faydasi ve algilanan riski, internet tizerinden alisveris
yapma egilimine etki etmektedir. Internet kullaniminin artmasi, gevrimigi aligverisin algilanan
faydasini arttirmasina ragmen algilanan riskinde anlamli bir degisiklige sebep olmaktadir.
Cevrimici perakendeciler ve diger saticilarin, giivenlik sertifikalari, {iriin degisimi, ddeme giivenligi
ve farkli 6deme alternatifleri gibi tiiketicilere yonelik riski diislirecek hizmetler sunmalar1 hem
tiiketicilerin hem de saticilarin faydasina olacaktir.

ARTICLE INFO

ABSTRACT

Keywords:
Online Shopping
Perceived Benefit
Perceived Risk

Digital Marketing

Received 23 October 2019
Revised 6 April 2020
Accepted 4 May 2020

Atrticle Classification:

Research Article

Purpose — This study has been conducted to determine differences between the perceived benefits
and risks of online shoppers and non-shoppers and the perceived benefits and risks of heavy internet
users and light internet users. The study also examined the relationship between perceived benefit
of online shopping and perceived risk of online shopping.

Design/methodology/approach — The research was made with 448 people by face to face
questionnaire method. The first part of the research consists of descriptive questions. The second
part is based on “Perceived Benefits and Risks of Online Shopping” scale from Forsythe et al. (2006).
After Cronbach's Alpha and Factor analyzes, t-test was used for the differences between the averages
of perceived benefits and risks of groups allocated to internet use and online shopping, and Pearson
correlation test was used to examine the relationship between perceived benefit and perceived risk.

Findings - It was found that online shopping activity increases the perceived benefit and reduces
the perceived risk of online shopping. While internet use positively affected perceived benefit, no
statistically significant difference was found between perceived risks of heavy internet users and
light internet users. There was no correlation between perceived benefit and perceived risk of online
shopping.

Discussion — The perceived benefit and perceived risk of online shopping affects the tendency to
shop online. The increase in the use of the Internet increases the perceived benefit of online shopping
but does not cause a significant change in the perceived risk. If online retailers and other vendors to
provide services that reduce risk to consumers, such as security certificates, product exchanges,
payment security, and different payment alternatives, both consumers and vendors will benefit.
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