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Amag - Bu aragtirmanin amac, Istanbul’da yasayan X,Y ve Z kusaklarinin motivasyon araglar1 ve kariyer
capalar1 agisindan anlamli bir farkliik gosterip gostermedigini belirlemektir. Kugsaklar1 motive eden
faktorlerin farklilasip farklilasmadigini tespit etmek ve kusaklarin kariyer degerlerini tespit etmek
aragtirmanin temel amacidir.

Yontem — Arastirmada 6ncelikle literatiir 6zeti sunulmus daha sonra olusturulan model ve kullanilacak
yontem hakkinda bilgiler verilmistir. Arastirmada kusaklarin kariyer capalarin belirlemek i¢in Edgar
Schein tarafindan gelistirilen kariyer capalar1 6lgegi, kusaklari motive eden faktorleri belirlemek igin ise
Kat1 ve Diisiikcan tarafindan gelistirilen ve gecerlilik ve giivenilirlik analizleri yapilan motivasyon araglar1
Olgegi kullamulmistir. Arastirmada is tecriibesine sahip 315 Ogretmen, Ogrenci ve halkla iligkiler
personelinden veri toplanmustir.

Bulgular - Arastirmada motivasyon araglari agisindan “Y-X” ve “Y-Z” kusaklari arasinda anlaml
farklililar bulunurken motivasyon araglarmin alt boyutlar: icin ise ekonomik motivasyon araglari
agisindan “Y-Z"; psiko-sosyal motivasyon araclar1 ve orgiitsel yonetsel motivasyon araglari agisindan “Y-
X” ve “Y-Z" , kugaklar1 arasinda anlamli bir farklilik oldugu goriilmiistiir. Kariyer capalar: agisindan ise
genel yonetsel yetkinlik kariyer ¢apasi i¢in “X-Y” kusaklar1 arasinda, girisimcilik/yaraticilik kariyer capast
icin ise “Z-Y” ve “Z-X" kusaklar1 agisindan anlamli bir farklilik oldugu goriilmiistiir. Diger kariyer
capalar1 agisindan anlamli bir farklilik gézlemlenmemistir.

Tartisma — Arastirmada X ve Z kusaklarimi en ¢ok motive eden motivasyon araglarinin ekonomik
motivasyon araglar1 oldugu gozlemlenmistir. Y kusag i¢in ise ekonomik motivasyon araglar1 ve orgiitsel-
yonetsel motivasyon araglar1 ayni ortalama degerlerini almis olup esit diizeyde motive edici olduklar1
sOylenebilir. Kariyer capalari igin ise X kusag1 icin teknik fonksiyonel kariyer capasinin; Y ve Z kusaklari
agisindan ise hayat tarzi kariyer ¢capasinin en baskin kariyer ¢apasi oldugu gozlemlenmistir.
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Purpose — The purpose of this study is to determine whether the X, Y and Z generations living in Istanbul
show a significant difference in terms of motivation tools and career anchors and for their sub dimensions.

Design/methodology/approach — In the research, firstly, a literature summary is presented, and then
information about the model and the method to be used is given. In the research, the career anchor scale
was developed by Edgar Schein and motivation tools scale was developed by Kat1 ve Diisiikcan was used.
In the study, data was collected from 315 teachers, students and public relations staff, who have job
experience.

Findings — There were significant differences between the "Y-X" and "Y-Z" generations in terms of
motivational tools, For economic motivation tools significant difference was detected between "Y-Z"
generations. For psychosocial motivation tools and organizational managerial motivation tools,
significant difference was detected between the "Y-X" and "Y-Z" generations. For general managerial
competence anchors significant differences was detected between "X-Y" generations and for
entrepreneurship/creativity career anchors significant differences was detected between "Z-Y" and "Z-X"
generations.

Discussion - In the study, it was observed that the motivation tools that motivate the X and Z generations
most are the economic motivation tools. For generation Y, economic motivation tools and organizational-
managerial motivation tools have the same average values and can be said to be equally motivate. For
career anchors, the technical functional career anchor for generation X and lifestyle career anchor for the
Y and Z generations are the dominant career anchor.

1Bu ¢alisma Bumin Cagatay Aksu‘nun yiiksek lisans tezinden tiiretilmistir.
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