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Amag - Makalenin amac1 Antalya ili iiretim isletmelerinde stratejik yonliilitk boyutlar: ile hizmet
yenilik yetenegi ve pazar performansi arasindaki iliskiyi belirlemektir.

Yontem — Makalede, kullanilan dlgekler su sekildedir: Miisteri yonliiliik 6lgegi Despande ve Farley
(1998); rakip yonliiliik 6lgegi Narver ve Slater (1990) ile Olson vd. (2005); maliyet yonliiliik 6lgegi
Olson vd. (2005) ile Homburg vd (1999); hizmet yenilik yetenegi 6lcegi Grawe vd. (2009) ve pazar
performans: da, Claycomb vd. (1999) ile Jaworski ve Kohli (1993) tarafindan yapilan makaleden
yararlanilarak olusturulmustur. Aragtirmanin ana kiitlesi Antalya ilinde faaliyet gosteren ve Ticaret
ve Sanayi Bakanligi'na kayith 879 isletme olarak belirlenmis; arastirma, katilmay1 kabul eden 180
isletme ile goriisiilerek gerceklestirilmistir. Elde edilen verilere kismi en kiigiik kareler yontemi ve
model testi uygulanmus, elde edilen bulgular degerlendirilmis ve yorumu yapilmisgtir.

Bulgular — Stratejik yonliiliik boyutlar1 (miisteri yonliiliik, rakip yonliilitk, maliyet yonliiliik),
hizmet yenilik yetenegi ve pazar performansi arasinda iligkilerin analizinde; stratejik yonliiliik
boyutlarimin hizmet yenilik yetenegini dogrudan ve pozitif yonde etkiledigi goriilmiistiir. Ayrica
hizmet yenilik yeteneginin pazar performansinm dogrudan ve pozitif yonde etkiledigi ve olusturulan
aragtirma hipotezleri ve modeli tam olarak dogrulandig: izlenmistir.

Tartisma - Bu arastirmada stratejik yonliiliik boyutlari, hizmet yenilik yetenegi ve pazar
performans: Tiirkiye ve Antalya ili 6zelinde ampirik olarak incelemis ve elde edilen bulgular
tartigilmigtir.
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Purpose — The aim of the article is to determine the relationship between strategic orientation
dimensions and service innovation capability and market performance in Antalya province
production business.

Design/methodology/approach — The scales used in the article are as follows: Customer orientation
scale Despande and Farley (1998); the competitor orientation scale Narver and Slater (1990) and
Olson et al. (2005); cost- orientation scale Olson et al. (2005) and Homburg et al (1999); service
innovation capability scale Grawe et al. (2009) and market performance Claycomb et al. (1999) and
Jaworski and Kohli (1993). The main mass of the research was determined as 879 business operating
in Antalya and registered with the Ministry of Trade and Industry. The research was conducted by
interviewing 180 businesses that agreed to participate. Partial least squares method and model test
were applied to the obtained data, the obtained findings were evaluated and interpreted.

Findings — In the analysis of the relationship between strategic orientation dimensions (customer
orientation, competitor orientation, cost orientation), service innovation capability and market
performance; it was observed that the strategic orientation dimensions affect service innovation
capability directly and positively. Furthermore, it was determined that service innovation capability
has a direct and positive effect on market performance. This result fully confirms the research
hypotheses and model created.

Discussion — In this study, the relationship between strategic orientation dimensions, service
innovation capability and market performance empirically examined for Turkey and Antalya
province in particular and the findings were discussed.
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