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Amag - Bu aragtirmanin amac, turizm igletmelerinden iiriin (mal veya hizmet) satin alan yerli turistlerin
karsilastiklar1 rahatsiz edici satis odakli davraruglara yonelik tutumlarini tespit etmek ve bu tutumlarin
demografik degiskenler agisindan farklilasma gosterip gostermedigini ortaya koymaktir.

Yontem — Arastirmanin evrenini Eyliil 2019 tarihinde Burhaniye'ye gelen yerli turistler, 6rneklemini ise
s6z konusu tarihte Burhaniye’ye tatile gelen 388 yerli turist olusturmaktadir. Betimsel arastirma modeli
benimsenen ve nicel arastirma ydntemiyle desenlenen arastirmada amagsal oOrneklem yontemi
kullanilmis olup, aragtirma verileri anket yontemiyle toplanmistir. ki boliimden olusan anketin ilk
boliimiinde katilimcilarin demografik 6zelliklerine yonelik sorular, ikinci boliimiinde ise katihimcilarin
rahatsiz edici hanutquluk ve diger satici tacizi igerikli davraruglara yonelik tutumlarini ortaya koyan
ifadelere yer verilmistir. Elde edilen veriler normal dagilim gostermemesi sebebiyle, nonparametrik
farkliik testlerinden Mann Whitney U, Kruskal Wallis H ve Posthoc Tamhane Testlerine tabi
tutulmustur.

Bulgular — Yapilan analizler neticesinde, katilimailarin cinsiyet, yas, medeni durum, egitim diizeyi ve
gelir durumu degiskenleri acisindan karilastiklar: hanutguluk ve diger satic1 tacizi davraniglarina yonelik
tutumlarinda anlamli farkliliklar ortaya ¢ikmustir.

Tartigma — Tiirkge literatiirde turist tacizi ve hanutculuk konusuyla ilgili yapilan ¢alismalarin agirlikh
olarak nitel yontemler benimsenerek yapildig1 goriilmektedir. Bu agidan degerlendirildiginde nicel
aragtirma deseni kullanilarak hazirlanan bu arastirmanin literatiire katki saglayacag: diisiiniilmektedir.
Turizm sektdriindeki isletmeler ve dolayisiyla tiim sektdr igin biiyiik bir problem haline gelen
hanut¢uluk ve diger turist tacizi tiirlerine yonelik turist algisinin dl¢iilmesi yoniinde bir 6lgek gelistirme
calismasi yapilabilir.

ARTICLE INFO

ABSTRACT

Keywords:
Tourism businesses
Commissioning
Tourist harassment
Vendor behaviors

Burhaniye

Received 25 September
2020

Revised 25 November
2020

Accepted 7 December
2020

Article Classification:

Research Article

Purpose — The purpose of this study is to determine the attitudes of domestic tourists who buy products
(goods or services) from tourism businesses towards disturbing sales-oriented behaviors and to reveal
whether these attitudes differ in terms of demographic variables.

Design/methodology/approach — The population of research consists of the domestic tourists who came
to Burhaniye in September 2019, and the sample consists of 388 local tourists who came to Burhaniye on
that date. The purposeful sampling method was used in the study, which adopted a descriptive research
model and patterned with quantitative research method, and the research data were collected by survey
method. In the first part of the questionnaire, which consists of two parts, questions about the
demographic characteristics of the participants, and in the second part, statements revealing the
participants' attitudes towards behaviors involving annoying comissioning and other vendor harassment
were included. Since the data obtained did not show a normal distribution, they were subjected to
nonparametric difference tests Mann Whitney U, Kruskal Wallis H and Posthoc Tamhane Tests.

Findings - As a result of the analysis, significant differences were found in the attitudes of the
participants towards comissioning and other vendor harassment behaviors in terms of gender, age,
marital status, education level and income status variables.

Discussion — In the Turkish literature, it is seen that the studies on tourist harassment and comissioning
are mainly done by adopting qualitative methods. When evaluated from this point of view, it is thought
that this study prepared using a quantitative research design will contribute to the literature. A scale
development study can be conducted to measure the perception of tourists towards comissioning and
other types of tourist harassment, which have become a major problem for businesses in the tourism
sector and therefore for the all sector.
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