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Amag - Bu ¢alismanin amaci, helal gida etiketli iiriinleri satin almaya yonelik dindarlik, tutum ve
davranissal niyet arasindaki yapisal iliskiyi ortaya koymaktir.

Yontem - Calismanin 6rneklemini Almanya’da yasayan Miisliiman tiiketiciler olusturmaktadir.
Yapisal iligkiyi ortaya ¢ikarmak icin anket teknigi kullamulmustir. Online olarak gerceklestirilen
toplam 408 gecerli anket Smart PLS Professional 3.0 yazilimi kullanilarak analiz edilmistir.
Arastirmada oOlgiilmesi amaclanan hipotezlerin testi icin bootstrapping teknigi uygulanmistir.
Degiskenlere ait yapi, uyum ve ayrim gecerlikleri hesaplanmustir. Son olarak yol analizi ile
hipotezlerin dogrulugu test edilmistir.

Bulgular - Analiz sonuglarina gore dindarligin helal gida etiketli iirtin satin almaya yo6nelik
tutumlar1 ve davramugsal niyetleri pozitif yonde etkiledigi tespit edilmistir. Ayrica analizler
neticesinde helal gida etiketli iiriin satin almaya yonelik tutumlarin davranigsal niyetleri benzer
sekilde pozitif yonde etkiledigi de tespit edilmistir.

Tartisma — Calisma sonuglar1 dindarhigin helal gida satin almaya yonelik tutumu anlamli ve olumlu
yonde dogrudan etkiledigini gostermistir. Bu ampirik kanit, tiiketici dindarhik diizeyinin,
titketicinin Helal gida etiketli {iriin satin almaya yonelik tutumunda &nemli bir belirleyici oldugunu
gostermektedir. Diger ifadeyle dindarlik diizeyi ne kadar yiiksek olursa, helal gida etiketli {iriin
satin almaya yonelik tutum da o denli olumlu olacaktir. Bu ¢calisma ayni1 zamanda tutumun, helal
gida etiketli {irin satin almaya yonelik davranigsal niyet {izerinde anlamli ve olumlu yénde
dogrudan bir etki yarattigini ortaya koymustur. Calismada elde edilen sonuglara dayanarak,
Almanya’daki isletmelerin helal etikete sahip olmalarinin 6nemini ortaya koymaktadir. Ozellikle
hedef pazarinda Miisliiman tiiketiciler bulunan isletmelerin helal sertifikaya sahip olmalar1
satiglarini arttirmalari igin yararli bir strateji olabilir.
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Purpose — The purpose of this study is to reveal the structural relationship between religiosity,
attitude and behavioral intention to purchase halal food labeled products.

Design/methodology/approach — The sample of the study consists of Muslim consumers living in
Germany. Questionnaire technique was used to reveal the structural relationship. A total of 408 valid
questionnaires conducted online were analyzed using Smart PLS Professional 3.0 software. The
bootstrapping technique was used for testing the hypotheses aimed to be measured in the study.
The structure, consistency and discrimination validities of the variables were calculated. Finally, the
accuracy of the hypotheses was tested with path analysis.

Findings — According to the results of the analysis, it was determined that religiosity positively
affected attitudes and behavioral intentions towards purchasing halal food labeled products. In
addition, as a result of the analysis, it was determined that attitudes towards purchasing halal food
labeled products positively affect behavioral intentions similarly.
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Discussion - Study results have shown that religiosity has a significant and positive direct effect on

the attitude towards purchasing halal food. This empirical evidence shows that the level of consumer
Article Classification: piety is an important determinant in the consumer's attitude towards purchasing Halal food labeled
products. In other words, the higher the level of religiosity, the more positive the attitude towards
purchasing halal food labeled products will be. This study also revealed that the attitude has a
significant and positive direct effect on behavioral intention to purchase halal food labeled products.
Based on the results obtained in the study, it reveals the importance of businesses in Germany to
have a halal label. Especially for businesses with Muslim consumers in their target market, having
a halal certificate can be a useful strategy to increase their sales.
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