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Amag - Bu ¢alismanin amaci, X ve Y Kusaginin ¢alisma yasaminda motivasyonunu etkileyen faktorleri
ortaya koymaktir.

Yontem - Calisma, nitel arastirma desenlerinden biri olan olgubilim (fenomenoloji) deseninde
yuritiilmiistiir. Katihmeilarin belirlenmesinde amagh drnekleme yontemlerinden maksimum  gesitlilik
orneklemesi kullanilmistir. Bu amagla, egitim diizeyi, sektor, gorev, calisma siiresi bakimindan gesitlilik
gosteren X Kusag: temsilcisi 15 ve Y Kusag: temsilcisi 15 kisi olmak {izere toplam 30 ¢alisan arastirma
Orneklemini olusturmaktadir. Arastirmada veri toplamak {izere gériisme yontemi kullanilmigtir. Veriler,
igerik analizi yontemi ile analiz edilmistir.

Bulgular — Arastirma, X ve Y Kusaginin motivasyonunu etkileyen pek ¢ok husus ortaya koymakla beraber,
ekonomik faktorler ile birlikte calisma ortamimin anlayis, uyum, cana yakinlik, hosgorii, sayg: gibi
psikolojik yonlerinin X Kusag: calisanlarin motivasyonunda 6ncelikli faktorler oldugunu gostermektedir.
Y Kusag calisanlar ise ekonomik araglar ve kariyer gelisimi ile birlikte kendilerini degerli hissettikleri,
samimi, esnek ve rahat bir calisma ortamimi motivasyonda oncelikli hususlar olarak belirtmistir.
Calismada, X ve Y Kusaginin motivasyonunda benzerliklere de vurgu yapilmustir.

Tartisma — Calisma, X ve Y Kusaginin is yasamindaki ihtiyag, istek ve beklentilerinin daha iyi anlagilmasi
ve motivasyonu agisindan ortaya koydugu énemli sonuglar ile ¢ok kusakli bir ¢alisma ortaminin daha iyi
yonetilmesinde literatiire ve uygulamacilara katki sunmaktadir. Bu baglamda, érgiitlerin arzu edilen bir
¢alisma ortami olusturmalarinda bu sonuglardan faydalanmalar: biiyiik nem tagimakta; arastirmacilarin
ise bu kusaklarin c¢alisma dinamiklerini anlamaya iliskin daha fazla arastirma ortaya koymalari
gerekmektedir.
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Purpose — This study aimed to reveal the factors affecting the motivation of Generations X and Y in
business life.

Design/methodology/approach — The study was conducted in the phenomenology design, one of the
qualitative research designs. Maximum diversity sampling, one of the purposeful sampling methods, was
used in determining the participants. To this end, a total of 30 employees, including 15 individuals from
Generation X and 15 individuals from Generation Y who varied in terms of the level of education, sector,
duty and working time, constituted the sample of the study. The interview method was used to collect the
data in the study. The data were analyzed by the content analysis method.

Results — While the study revealed many issues affecting the motivation of Generations X and Y, it also
showed that the psychological aspects of the work environment, such as understanding, harmony,
friendliness, tolerance and respect, along with economic factors were primary factors in the motivation of
employees of Generation X. The employees of Generation Y indicated that a friendly, flexible and
comfortable work environment, where they felt valuable, along with economic tools and career
development, were the primary issues in motivation. The similarities in the motivation of Generations X
and Y were also emphasized in the study.

Discussion — With the important results revealed by this study for a better understanding of the needs,
wishes, and expectations of Generations X and Y in business life and their motivation, it contributes to the
literature and practitioners with regard to better management of a multi-generational work environment.
In this context, it is of great importance for organizations to use these results in creating the desired work
environment, and researchers should conduct more studies on understanding the working dynamics of
these generations.
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