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Amag - Bu ¢alismanin amacy, tiiketici davraniglarinda duygusal motivator olarak gegen korkunun ve
olusan beklentilerin Covid-19 siirecinde havacilik sektoriinde tiiketiciler/yolcular iizerindeki
etkilerini belirlemeye yoneliktir.

Yontem - Calisma kapsaminda Covid-19 pandemi siirecinde korkular, tutumlar ve beklentiler
tizerine olusturulan modelin arastirmasi iki asamada gergeklestirilmistir. Birinci asamada nitel soru
formu ve ikinci asamada nitel soru ve nicel ifadelerin yer aldig: form katihmcilara gevrimigi olarak
uygulanmstir. Calismada elde edilen veriler, Eyliil — Aralik 2020 tarihleri arasinda 18 yas {istii ve
daha once en az bir kez hava yolu ile seyahat etmis goniillii katilimcilardan elde edilmistir. Birinci
asamadaki nitel calismaya 278 kisi, ikinci asamadaki karma ¢alismaya 356 kisi katilmistir. Verilere
tanimlayici, giivenilirlik analizi, korelasyon, agimlayic ve dogrulayici faktér analizi ile yapisal
modelleme analizi yapilmisgtir.

Bulgular — Elde edilen sonuglara gore, hava yolu tasimaciligini tercih edecek yolcularin Covid-19
siirecinde olusan korkularimin beklentileri ve tutumlar1 iizerinde pozitif etkileri oldugu tespit
edilmistir.

Tartigma — Tiiketici davranislarinda duygusal motivator olarak gegen korkular, Covid-19 siireciyle
havacilik sektorii igin olusan beklentiler ve tutumlar arasindaki iliski ampirik olarak incelerek
sonuglar tartisilmistir.
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Purpose — The present study aims to determine the effects of fear, which is an emotional motivator in
consumer behavior, and expectations on consumers / passengers in the aviation industry during the
Covid-19 process.

Design/methodology/Approach — Within the scope of the study, the research of the model built on
fears, attitudes and expectations during the Covid-19 pandemic process was carried out in two stages.
The qualitative questionnaire form in the first stage and the form containing qualitative questions and
quantitative statements in the second stage were applied to the participants online. The data obtained
in the study were obtained from volunteer participants over the age of 18 and who have traveled by
air between September and December 2020 at least once. 278 people participated in the qualitative
study in the first phase and 356 in the mixed study in the second phase. Descriptive, reliability
analysis, correlation, exploratory and confirmatory factor analysis and structural modeling analysis
were performed on the data.

Findings — According to the results, it has been determined that the fears of passengers who prefer
air transportation during the Covid-19 process have positive effects on their expectations and
attitudes.

Discussion — The relationship between fears, which are referred to as emotional motivators in
consumer behavior, expectations and attitudes for the aviation industry with the Covid-19 process,
were empirically examined and the results were discussed.
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