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Extensive Summary 
 
Introduction 
The main objective of the company, the lively market conditions, price-based 

competition to its own brands, loyal consumers, is to create customers (Homburg ve 
Giering 2001:45). It can be said that the brand's addicts  when consumers are satisfied 
with the performance of a brand, try the product again in the case of purchase (Bennett, 
2005:100).  Loyal customers, they buy the brand wwho use constantly and the products 
of other brands that are produced do not make efforts to learn about (Lee vd., 
2011:1117). 

No matter how much the factors which create brand loyalty, loyalty is strong so. 
Consumer believes that the firm in providing the best choice when the alternative is to 
stay loyal to the brand(Altıntaş, 2000:34). 

According to the lots of studies; businesses to gain new customers than to retain 
old customers are laborious and costly condition (Tsai, 2011, Brexendorf vd., 2010, 
Odin ve Florence, 2001, Hongwei vd., 2011, Dekimpe vd., 1997). Enterprises will 
strengthen the market position when prohibition of enterprise customers to maximize 
their most loyal customers. 

The tourism sector is directly due to the nature of service-oriented sector is 
separated from other sectors. People participate in tourism activities is constantly 
increasing rates each year. In this research, the customers different capture of Ankara, 
the reasons for choosing again to businesses operating in malls have been identified. 
The purpose of this study; hotel business case for the determination of loyalty, 
contribute to the hotel managements strategies for creating loyal customers enhance 
their potential. 



 
 

A.Tayfun – Ö. Yayla  5/4 (2013) 159-169 

İşletme Araştırmaları Dergisi                                                                                 Journal of Business Research-Türk 160

Research method 
In this study; to determine the accommodation of visitors coming from Ankara 

for opinions regarding the factors influencing brand loyalty has been studied. The 
resulting data were analyzed using SPSS transferred to package 13TR. Variable based 
on the structure has been utilized as a frequency table. The differences between the 
variables measured by t test and ANOVA. 

Findings 
According to research findings; accommodation at any price increases when a 

large majority of participants will not change the business of the hotel, from the date 
they want to stay in business unless they find rather than finding a new business will 
postpone their holidays, they will advise you to stay close to the hotel have been 
identified. 

In this study; domestic tourists who surveyed according to the gender differences 
in factors affecting brand loyalty (p<0,05). Domestic tourists who surveyed according to 
the age differences in factors affecting brand loyalty (p<0,05).  On the other hand; 
factors affecting domestic tourists brand loyalty does not vary according to monthly 
income and educational level (p>0,05).  

Conclusions and suggestions 
Research results are examined visitors' brand loyalty as factors influencing can 

be said destination image, ease of access, the business is reliable, the parties submitted 
to the special services, food and beverage quality, personnel qualifications, the hotel has 
to offer promotions and product variety, brand awareness and brand image. Businesses 
to them create loyal customers under the mutual trust between the customer and the 
company must generate. To create loyal customers, businesses should pay attention to 
promotional activities. Businesses to respond to customers' needs should create new 
products and services. 

 

 


